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ERP Global Insight’s

Al Reshapes

ERP Landscape,

Transforms the
Role of VARsS

transformation as vendors increasingly har-

ness the power of artificial intelligence (AI),
including generative AI and agentic Al, to help
mid-market companies remain competitive and
enable VARs to strengthen their role as strategic
consultants.

“Ipersonally think Alis shaking thingsupin the
ERP space, and for mid-market companies, if used
effectively, it can be a total game-changer. It’s not
just about automating routine tasks (though that’s
awin); it’s about giving teams the time and insights
to focus on what really moves the needle—building
stronger strategies, making smarter decisions, and
driving real growth,” said Ed Willis, senior direc-
tor, Channel Sales at Quadient. “Mid-market com-
panies don’t always have the massive resources
of enterprise giants, but AI helps level the playing
field. Instead of getting stuck in spreadsheets and
manual processes, teams can
work smarter, move faster, and
actually use their ERP as a tool
for competitive advantage rath-
erthan justasystem of record.”

Added Greg Stivers, chief
revenue officer for Versapay,
“With rising capital costs and
an evolving economic and
technological landscape, mid-
dle-market companies must
prioritize efficiency, control,
and agility to remain competi-
tive, core value propositions across generative and
agentic Al Businesses that embrace digitization,
automation, and integrated financial operations,

T he mid-market ERP universe is undergoing a

Greg Stivers,
Versapay
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most likely centered around
their ERP of choice, will gain a
competitive edge, while those
relying on manual processes
and fragmented systems will
fall behind.”

The market forces and eco-
nomic headwinds facingmany
of today’s companies have
undoubtedly highlighted the
importance of a modern ERP
system in helping them better
manage and automate core
business processes and centralize data for a single
source of truth.

Underscoring this point, a research report by
market intelligence and advisory firm Mordor
Intelligence estimates that the ERP market will
reach $71.62 billion in 2025, with North America
accounting for the largest market share. By 2030,
the ERP market is projected to hit $114.09 billion,
atacompound annual growth rate (CAGR) 0f9.76%.

Furthermore, a2024 ERP Market Report by HG
Insights found that “over half of IT decision-makers
surveyed highlighted ERP systems as an invest-
ment priority,” as noted in an Insights article by
advisory, assurance, and tax firm Cherry Bekaert.

“With AI augmenting the effectiveness of ERP
systems, these systems will elevate to an entirely
new level of performance. Al-enriched ERP sys-
tems assist organizations in optimizing their op-
erating models, processes, software applications,
governance and technology infrastructures,” the
article, aptly titled “Revolutionize ERP with Arti-
ficial Intelligence,” stated.

Ed Willis,
Quadient

Given the benefits of AI-powered solutions, it is
no surprise that a growing number of innovative
tools are hitting the market.

Generative Al, agentic Al take spotlight

AT, in general, may not be a new topic. However,
the terms that are generating the most buzz lately
are generative Al and agentic AI. And the combina-
tion of the two is proving to be formidable.

“Alis going to change everything. The combina-
tion of generative and agentic Al is turning mid-
market ERP systems from static record-keeping
tools into dynamic platforms that integrate, inter-
pret, and act,” said Sergio Almaguer, chief product
officer at Paystand.

But what do these terms—
generative Al and agentic AI—
mean? What is the difference
between generative AI and
agentic AI? And exactly how
are they impacting the mid-
market EPR space, and what
does it all mean for the role of
VARs? Let’s take a closer look.

In essence, generative Al
cancreate contentinresponse
to a user’s request or prompt.
Agentic Al is quite different, and the two are not to
be confused. Agentic Al is meant to act and make
decisions autonomously with limited supervision.

“Generative AT helps synthesize and create, for
example, drafting reports, emails, or summarizing
financials. It’s about accelerating manual thinking

Sergio Almaguer,
Paystand

continued on page 14
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RSM US, Chicago, IL

Aranino, San Raon, CA

Velosio, Atlanta, GA

Crowe, Chicago, IL
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Financial Software/Lines of Business

Oracle NetSuite, Sage Intacct, Microsoft Dynamics 365 Finance &

Supply Chain Management, Business Central, AX, GP, NAV, SL

Sales, Dynamics 365 Coerce, Microsoft Power B, Microsoft Power Apps,
Microsoft Azure, Microsoft 365, LS Retail, Sage Intacct, Sage X3, Sage
100c, Sage Business Cloud, AnyWare Apps, Suite Engine, Deltek, Unanet

Microsoft Dynamics 365 Finance & Supply Chain Management,
Oracle ERP Cloud/).D.Edwards, SAP S/4 HANA

Workday Financial Management, Microsoft Dynamics 365 Finance &
Supply Chain Management, Business Central, AX, GP, Sage Intacct,
Construction, Manufacturing, RealSTEEL, and Budgeting and Planning,
Workday Adaptive Planning, BlackLine, Avalara, Solver, Workiva,
LeaseAccelerator, Stronghox,

Dynamics 365 Business Central, Dynamics 365 Finance and Supply Chain
Management, Dynamics 365 Custoer Engageent (Sales, Custoer Journeys,
Custoer Service, Field Service) Dynamics 365 Project Operations,
Dynamics GP, Dynamics NAV, Dynamics SL, Dynamics AX, Copilot, Azure,
Microsoft Fabric, Microsoft 365

Microsoft Dynamics 365 Finance & Supply Chain Management, Business

Central, CE, AX, GP, NAV, NetSuite, OpenAir, Salesforce, Oracle Cloud

Microsoft Dynamics, Azure Cloud Services, Power Platfor and BI,

NetSuite, Salesforce, ServiceNow




FOR SALES TAX FORP2P SMARTEXEMPT COMMUNICATIONS

Modern sales tax P2P solution that Tax exemption Innovative platform

calculation solution saves businesses by certificate tracking, built to simplify

that simplifies accurately calculating  storage, and communications

compliance, saves use tax, avoiding validation ensures tax with speed,

time and money, and overpayment or compliance, prevents scalability,

reduces audit risks. underpayment. errors, and avoids dependability, and
audit penalties. throughput.

With CereTax Sales Tax, we've seen a dramatic reduction in
time spent on manual processes. Having a knowledgeable Lina Pinskaya

support team made all the difference. They were responsive to
our specific questions and helped us feel supported throughout
the transition and after.

Controller at Ideal Living
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Company

Net at Work, New York, NY
Wipfli, Milwaukee, WI
sa.global, Cardiff UK, HQ

Baker Tilly, Chicago, IL
Stoneridge Software, Fargo, ND
Sunrise Technologies, Winston-Sale, NC

Aktion Associates, Mauee, OH

Western Coputer, Oxnard, CA

Enavate, Tampa, FL

BP, Walnut Creek, CA

caConnect, Denver, CO

Eide Bailly, Fargo, ND

SWK Technologies, East Hanover, NJ

LBC Technology Solutions, Brentwood, TN

Vision33, Irvine, CA

Cargas, Lancaster, PA

Marcum Technology, Melville, NY
Blytheco, Irvine, CA
BAASS Business Solutions, Thornhill, Ont
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Revenue
($MM)

Employees Financial Software/Lines of Business

Acumatica, NetSuite, Sage Intacct, X3, 500, 300, 100, FAS

Sage Intacct, Microsoft Dynamics Business Central, Oracle NetSuite
Microsoft Dynamics 365 Finance, Microsoft Dynamics 365 Business
Central, Microsoft GP, Microsoft NAV, Microsoft SL

Deltek, IFS, Oracle, Microsoft Power B, Sage Intacct

Dynamics 365 Finance & Supply Chain, Dynamics 365 Business Central
Microsoft Dynamics 365 Finance

Infor CloudSuite Distribution, Sage 100 Contractor, 300 CRE, Intacct
Construction, Acumatica Construction, Distribution, anufacturing, Deltek

Vantagepoint

Microsoft Dynamics 365 Business Central, Microsoft Dynamics 365
Finance/Supply Chain Management

Microsoft Dynamics 365 Business Central, Finance & Supply Chain
Management, GP, NAV, SL

NetSuite, Intacct, Salesforce, Celigo, Tipalti, Bill, Expensify, Strongpoint,
Netgain

Microsoft Dynamics 365 Finance & Supply Chain Management
NetSuite, Microsoft Dynamics 365

Sage Intacct, 100, Acumatica

Sage Intacct, Sage Intacct Construction Operations, Sage Intacct
Construction MManagement, Sage Intacct Construction Payroll, Sage
Intacct Preconstruction, Dynamics GP / SL, Dynamics Business Central
SAP Business One, Business ByDesign, S/AHANA Cloud, Sage Intacct
Microsoft Dynamics GP, Microsoft Dynamics 365 Business Central, Sage,
Intacct, Acumatica, Microsoft Dynamics 365 CRM, Microsoft Power BI,
Salesforce CRM, HubSpot CRM, Cargas Energy (back-office software and
Mobile applications for fuel delivery and HVAC service companies)

Acumatica

Acumatica, Sage Intacct, Sage100

Sage
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Revenue
Company ($MM) Employees Financial Software/Lines of Business

W Synergy, Houston, TX $46.0 150 Infor Cloudsuite Industrial SyteLine, Infor VISUAL, Acumatica

Citrin Cooperan Advisors, New York, NY $46.0 3500  NetSuite, Microsoft Dynamics 365 Business Central, Vena

ADSS Global, Exton, PA $45.0 170 Sage Intacct, 100, 300

Synergy Resources, Central Islip, NY $40.0 150 Acumatica, Infor CloudSuite Industrial Syteline, Visua

SIS, LLC, Duluth, GA $39.0 340 Dynamics 365 Finance, SC, and Project Operations, Dynamics 365
CRM, and SIS Construct 365

RKL eSolutions, Lancaster, PA $36.9 Sage 100, Sage Intacct, Sage X3, FP&A Portfolio

JourneyTea, South Jordan, UT $36.7 Microsoft Dynamics 365 Business Central, Finance & Supply Chain
Management

The AE Group, Vincennes, IN $36.0 SYSPRO, Acumatica, LYNQ ES Software, uniPoint Enterprise Quality
Management, TRAILD AP Autoation, riteSCAN Mobile Warehouse, Rental 360

SIS, Duluth, GA $36.0 Microsoft Dynamics 365

ArcherPoint, Lawrenceville, GA $34.9 Microsoft Dynamics 365 Business Central

ScaleNorth, Covina, CA $32.0 NetSuite

Accordant Co., Florham Park, NJ $31.0 Sage Intacct, 300 CRE, 100 Contractor, Acumatica

Forvis, Springfield, OH $30.0 Microsoft Dynamics 365 Business Central, Finance, GP, Sage 100,

Intacct, NetSuite

Strategic Information Group, Rock Hill, SC $30.0 NetSuite, QAD

Godlan, Inc., Clinton Township, M $29.9 Infor CloudSuite Industrial (SyteLine) ERP, Prophecy loT®, Infor Birst,
Infor CPQ, Infor CR

Clients First Business Solutions, Holdell, NJ $29.0 Microsoft Dynamics 365 Finance & Supply Chain Management, BC,
SAP Business One, Acumatica

Logan Consulting, Chicago, IL $28.7 Microsoft Dynamics, Acumatica, QAD

Rand Group, Houston, TX $28.0 Dynamics AX/BC/F&SC/GP/NAV, NetSuite, Sage Intacct, Sage 100

DSD Business Systems, San Diego, CA $28.0 Sage 50, 100, 300, 500, X3, Intacct, Acumatica, Microsoft Dynamics

NexTec Group, Seattle, WA $25.5 Acumatica Cloud ERP, Sage X3, Microsoft Dynamics GP, FoodBusiness
ERP (Powered by Sage X3), CannaBusiness ERP (Powered by Sage X3)

Innovia Consulting, Onalaksa, W $24.5 Microsoft Dynamics 365 Business Central, NAV

Covenant Technology Partners, Olivette, MO $23.5 Dynamics BC, F&SC, CE, FS, Sales Power Platform, Modern Work,

Alta Vista Technology, Royal Oak, Ml $23.5 Sage Intacct, Microsoft Dynamics 365 Business Central
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Company

Crestwood Associates, Bonita Springs, FL

KTL Solutions, Frederick, MD

VistaVu Solutions, Houston, TX

Stabaugh Ness, York, PA

Encore Business Solutions, Winnipeg, Manitoba
The Answer Copany, New Westinster, BC

CBIZ CopuData, Philadelphia, PA

Kerr Consulting, Woodlands, TX

Cre8tive Technology & Design, San Diego, CA
Unify Dots, Seattle, WA

Vertilocity, Bridgeville, PA

Dean Dorton Technology, Lexington, KY
Fourlane, Austin, TX

Business Technology Partners, Deerfield, IL

Full Sail Partners, Steamboat Springs, CO
Technology anageent Concepts, El Segundo, CA

Boyer & Associates, Minneapolis, MN

i-Tech Support, Inc., Ocoee, FL
EisnerAper, New York, NY

The Vested Group, Rowlett, TX
JT Consulting Group, Juliet, TN
Queue Associates, New York, NY
Protelo, Folson, CA

QOasis Solutions, Louisville, KY
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Revenue
($MM) Employees Financial Software/Lines of Business

Acumatica

Microsoft Dynamics 365 Business Central

SAP S/AHANA Cloud, Business ByDesign, Business One

Deltek Vision, Vantagepoint, Ajera

Microsoft Dynamics 365 Business Central, Finance & Operations
Acumatica Cloud ERP

Sage Intacct, Construction, 100, Distribution and Manufacturing
Operations

Sage Intacct

Epicor Kinetic, Pro.File (Revalize) PL

Microsoft Dynamics 365 Finance & Supply Chain Management
Sage Intacct

Sage Intacct, Microsoft Dynamics 365, GP

Intuit QuickBooks Online, Enterprise, NetSuite, Acumatica

Sage Intacct, SysPro

Deltek Vision, Vantagepoint

Microsoft Dynamics 365 Business Central, NAV, GP

Microsoft Dynamics 365 Business Central (cloud), Microsoft Dynamics

365 Finance & Supply Chain Management (cloud), Microsoft Dynamics

NAV (on-premise), Microsoft Dynamics GP (on-premise), Microsoft
Dynamics SL (on-premise), Microsoft Dynamics AX (on-premise)
Acumatica Cloud ERP

Sage Intacct, Construction, Workday Adaptive Planning

NetSuite

Sage Intacct, 300, Abila IP by Counity Brands

Microsoft Dynamics

NetSuite, Acumatica

Sage Intacct, Sage 100, NetSuite, Sage Fixed Assets, Sage HRS, Sage CR,
Oasis Sage Hosting with Cloud at Work, Oasis Analysis, Help Desk,

consulting, ERP implentation
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Revenue
Company ($MM) Employees Financial Software

Kopis, Greenville, SC Microsoft Dynamics 365 Business Central

Business Solution Partners, Great Neck, NY NetSuite, Workday Adaptive

97
98
99

WebSan Solutions, Gatlinburg, TN
Cuula 3 Group, Frisco, TX

BrainSell, Danvers, MA

MicroAccounting, Carrollton, TX

The T Group, Novi, Ml

WebSan Solutions Inc., Gatlinburg, TN
Turnkey Technologies, Chesterfield, MO
AlphaBOLD, Inc, Carlshad, CA

Sockeye Consulting, Anchorage, AK

Strategies Group, Suwanee, GA

Guide Technologies, LLC, Indianapolis, IN

Solution Systems, Chicago, IL
Six S Partners, Waterloo, Ont
Njevity, Greenwood Village, CO

Paradigm Technology Consulting, Langhorne, PA
ISS Solutions, Inc DBA Paradig Technology Consulting, Langhorne, PA

goVirtualOffice, Waunakee, Wi
Acumen Information Systems, Orlando, FL

Intellitec Solutions, Newark, DE

100 ETHOSystems, Lisle, Ill
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$10.2
$10.1
$10.0
$10.0
$10.0

$10.0
$9.7
$9.2
$9.0

Microsoft Dynamics 365 Business Central, GP

NetSuite

Acumatica, Microsoft Dynamics 365, Sage 100, 300, Intacct,

Intuit QuickBooks

Sage Intacct, 100, 500

Microsoft Dynamics 365 Business Central, GP

Microsoft Dynamics 365 Business Central

Microsoft Dynamics 365

Dynamics 365 BC, NetSuite, Construction Management ERP (Power
Platfor front-end and Dyn BC back-end)

Sage Intacct, 100 CRE, 300 CRE

Acumatica ipleentations for Construction, Manufacturing, Distribution,
Field Service, Traild, JobPlanner, Workforce Go, Stack, Luber, Avalara,
Asite, Celigo, Corfix, Data-Self, GCPay, eWorkplace Apps, Heuristyc, IIG,
Jigx, Ottiate, Projectanager, QBuild, Rap, EBizCharge, ServiceTrade, Velixo
Infor CS!, Infor SyteLine, Infor Factory Track, Infor XA, Infor LN, Infor
Cloudsuite Autootive, Infor Cloudsuite A&D, Infor CPQ, Infor Birst, Infor OS,
Infor Technology Platfor, Infor WS, Infor CR

Microsoft Dynamics Business Central, NAV, Managed IT

Epicor

Microsoft Dynamics GP, PowerGP Online

Microsoft Dynamics 365 Business Central, GP

Microsoft Dynamics, Microsoft 365 Business Central, Microsoft
Dynamics GP

PracticeERP

Sage Intacct, 300

Sage Intacct, Microsoft Dynamics 365 Business Central, GP, SL
Sage
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continued from page 2

tasks. Agentic Al on the other hand, is about ad-
vising and acting. It can monitor live data, detect
anomalies, trigger workflows, and make decisions
within defined parameters,” explained Chris Lloyd,
chief solutions and technology officer at SYSPRO.

“The key distinction is in how they function,”
added Mike Sanders, CEO and co-founder of Cere-
Tax. “Generative Al focuses on creating outputs,
such as detailed reports, forecasts, or optimization
suggestions, using historical data. Agentic AI, on
the other hand, operates more independently, per-
formingtasks, adjusting to changesinreal time,and
managing workflows with little human oversight. In
ERP systems, generative Al enhances analysis and
reporting, while agentic AI improves efficiency by
automating routine tasks and
navigating complex decisions
on the fly. Together, they pro-
vide both deep insights and
practical, real-time results.”

To further elaborate, Sti-
vers said, “A colleague recent-
ly referred to AI as a candy
shop right now; there are so
many accessible tools across
generative and agentic AL The
key difference is that genera-
tive Al enhances pattern rec-
ognition, content creation and analysis, replicating
and accelerating tasks the human brain has tradi-
tionally performed. While agentic Al drives autono-
mous operations, increasing human-like capacity
for driving decisions and processes forward, as if a
human was in the room.”

Usingboth generative Al and agentic Al can ben-
efit ERP and accounting systems, and the use cases
are becoming increasingly evident. According to
many industry sources, these include, but are not
limited to:

Mike Sanders,
Ceretax

« Detecting anomalies to help mitigate fraud and risk.
* Summarizing reports and other information.

« Generating contextual financial insights.

» Automating workflow tasks like invoice processing.
* Reducing or eliminating manual data entry.

« Assisting with regulatory compliance reporting.

* Assisting with onboarding.

“Alis already makinglife alot easierin ERP and
accounting, and honestly, it’s about time. No one
enjoys manually processing invoices, chasing down
approvals, or dealing with late payments. With AI
handling those repetitive tasks, teams can finally
breathe and focus on the stuff that actually moves
the business forward,” said Willis of Quadient.
“Think about it, invoice processing, fraud detection,
and data analytics are all things AI can do faster
and with fewer errors. That means less frustration,
fewer bottlenecks, and way more time for teams to
work on strategic projects instead of getting buried
in routine tasks. At the end of the day, Al isn’t just
about automation; it’s about giving people the free-
dom to do more meaningful work and actually make

14 | www.ERPGIoballnsights.com

animpact.”

Sanders of CereTax highlighted generative AI’s
ability to swiftly glean useful insights from finan-
cial data and agentic AI’s automation capabilities
and ability to adapt to change.

“Generative Al excels at improving data-driven
tasks like financial forecasting, instant report cre-
ation, and spotting irregularities in transactional
data, quickly turning raw financial information into
useful insights,” said Sanders. “Agentic AI, mean-
while, stands out in automating workflow tasks (in-
voice processing, compliance reviews, handling ex-
ceptions), by independently applying decision rules
and adapting to changes as they happen. Together,
these technologies cut down on manual work, re-
duce mistakes, and free up our teams to focus on
higher-level, strategic priorities.”

In outlining the specific tasks that generative
AT and agentic AI can be especially beneficial in
automating or enhancing, Lloyd of SYSPRO said,
“Generative Al is useful for helping users interact
with complex systems, creating natural language
queries, summarizing reports, or assisting with
onboarding and helpdesk tasks.”

Regarding agentic Al this
innovation “shines in tasks
like AP invoice matching,
where it can ingest docu-
ments, apply matching logic
against POs [purchase orders]
and GRNs [goods received
notes], and flag exceptions. In
finance, it can spot anomalies
in payment patterns or flag
high-risk transactions. These  paron Harris,
aren’t just time-savers, they = gage
actively improve compliance
and decision quality,” Lloyd added.

Aaron Harris, chief technology officer for Sage,
said generative Al is already assisting with taskslike
data entry, suggesting categorizations, or explain-
ing variances. Agentic AT, he said, is the “next step,
enabling systems to take on entire workflows.”

“Agentic Al will enhance processes that require
multiple steps, such as account reconciliation,
chasing missing purchase orders, or fixing data
mismatches. When used together, they remove re-
petitive work and allow finance teams to focus on
higher-value insights,” Harris said.

Stressing that it’s not about taking a single ap-
proach, Harris said it’s about “combining genera-
tive, predictive, and agentic Al to drive efficiency, re-
duce errors, and unlock more time for value-added
work. Together, they’re changing what businesses
expect from ERP, meaning that it is shifting from
aback-office system of record to a proactive, intel-
ligent partner that helps teams move faster, reduce
errors, and focus on growth.”

To further illustrate, Stivers of Versapay out-
lined a few “imaginative use cases” and said, “For
example, what might itlook like to have two agentic
Al bots, one in accounts receivable and one in ac-
counts payable, talking about a payment or han-
dling an invoice dispute? Or, what if your generative
AlImodel had access to every customer touchpoint,

no matter the system of re-
cord, to analyze sentiment
and preferential patterns to
drive informed, not just in-
tuitive, action in support of
your business goals? I believe
both generative and agentic
AT offer the potential to add
this kind of lightness into the
historically opaque, mundane, F
or arduous workflows related ~ Lynette Wills,

to planning and sustaininga KDG

business.”

Stivers went on to highlight the role that AI can
play in enhancing a company’s “financial agility.”

“Cash flow shouldn’t be a challenge; it should be
acatalyst. Yet, for many companies, the accounting
and accounts receivable ecosystem is riddled with
friction, slowing down payments and creating un-
necessary chaos. The biggest culprits are invisible
payment delays or exceptions that leave finance
teams scrambling, disconnected financial systems
that make tracking and reconciliation a hardship,
and manual processes that introduce errors and
waste valuable time, not to mention leave data sit-
tinginsilos,” Stivers said.

Stivers also said that a lack of modern tools can
frustrate customers, slow deals, strain internal
relationships, and, ultimately, create bottlenecks.
Automation, he said, is “the game-changer.”

“SaaS tools can digitize historically manual ac-
counting processes, streamline invoices and com-
munications, and eliminate errors across the AR
journey, increasing the visibility and fluidity of
payments. Then, enhancing or augmenting aspects
of driving or analyzing the cash flow journey with
Alattheright moments, repositions finance from a
reactive back-office function to a strategic driver of
systematic business scale and success,” said Stivers.
“By replacing inefficiencies with data-driven con-
nections, companies strengthen customer relation-
ships and cash flow confidence, in turn enhancing
their financial agility.”

Lynette Wills, VP of sales and marketing at Al-
lentown, Pa.-based KDG, said organizations must
embrace Al “We’ve already seen the opportunities
that exist when there is economic gain in being an
early mover on AL Different from other hype cycles,
the power of the individual use of LLMs [large lan-
guage models] alone provides immediate financial
and operational upside. The opportunity costs for
organizations that are notintensely adopting Al are
building deficits that are going to be impossible to
pay off. That will result in the intellectual or finan-
cial default,” Wills said.

KDG s aZoho Premium Partner experienced in
Creator, CRM, Projects, Books, Analytics, Inven-
tory, Commerce, Campaigns, and end-to-end Zoho
One implementation.

Vendors ramp up Al functionality
As technological advancements gain momen-
tum, vendors are ramping up their investments in

continued on page 16
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continued from page 14

ATtokeep pace. This is helping companies sharpen
their competitive edge and improve business pro-
cesses, while providing VARs with more revenue-
generating opportunities.

Sage, for instance, unveiled its generative AI-
powered assistant, Sage CoPilot, one year ago. Since
its launch, more than 40,000 early adopters across
Sage Intacct, Sage Accounting, Sage Active, Sage for
Accountants now have access to Sage CoPilot.

“It’s built to help SMBs and accountants work
faster and smarter, handling tasks like summa-
rizing financials, suggesting journal corrections,
processing invoices, and generating reports. It’s
embedded directly into the product experience, so
customers don’t need to change the way they work.
And we’re now starting to build agentic capabilities
that will take on more complex, multi-step tasks in
the background, always with the user in control,”
Harris said.

Sage has announced that it is committed to fur-
ther embedding Sage Copilot across its entire suite
of services, and, throughout 2025 and beyond, it
will continue to be expanded into more products
and markets. As Sage announced earlier this year,
thisincludes:

Enhancements to Sage for Accountants, improv-
ing practice management and client collaboration.

Deeperintegration within Sage Accounting, with
payroll and HR capabilities extending into new re-
gions.

Expanded Al-powered workflows for Sage In-
tacct, including financial close automation.

New capabilities for Sage 50, simplifying key
business intelligence data with report analysis and
personalized report building.

Harris also noted that Sage has established the
Sage AI Factory to continuously train AI models
and quickly deploy new AI-powered features.

“This internal infrastructure allows us to lever-
age the extensive activity within the Sage Network
to train new AI models and deploy AI features
across our entire customer
base, as well as tailor such fea-
tures to individual custom-
ers,” said Harris. “Addition-
ally, we are actively developing
agent capabilities within Sage
Copilot to handle more com-
plex, multi-step tasks in the
background. For example,
these agents could identify
discrepancies, contact suppli-
ers, and resolve issues autono-
mously, without user prompts.
Agentswill be seamlesslyinte-
grated into the existing experience, so customers
won’t need to retrain or adopt new tools. Our goal
is to add more intelligence and automation, while
keeping everything simple, trusted, and in the user’s
control.”

At Acumatica, its AI Studio, alow-code/no-code
platform for building intelligent workflows, is at
the center of its approach to A, and it is working
to further expand its existing AI capabilities, said

CJ Boguszewski,
Acumatica
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CJ Boguszewski, SVP of Partner Strategy and Pro-
grams for Acumatica.

“These tools enable a more intelligent, intuitive
approach to business management, allowing our
customers to customize their systems, automate
complex workflows and generate deeper insights
from their operational data,” said Boguszewski.
“For our 300-plus VARs, AI Studio represents a
significant business opportunity similar to cus-
tomization services. By leveraging AI Studio, savvy
VARs can become force multipliers in bringing AI
innovation directly to customers at the pace of tech-
nological advancement. Using AI Studio in this way
opens new revenue opportunities for VARs, and at
the same time, helps end-users get Al solutions that
are tailored to their unique business needs.”

Boguszewski added that AI-powered assistants,
which provide ahuman-like and conversational in-
terface allowing users to interact with Acumatica
Cloud ERP through voice and chat, are key to its
offerings. These assistants offer real-time recom-
mendations for important business tasks, like re-
source planning, financial reporting, and budget
allocation. Interactive dashboards also display key
performance metrics for better decision-making.

Acumatica’s intelligent advisor and automation
capabilities extend beyond simple task processing,
said Boguszewski, to include early anomaly detec-
tion, predictive forecasting to anticipate market
trends, and dynamic data extraction.

“The potential of these advanced Al capabilities
represents an exciting reimagining of how busi-
nesses can leverage technology. Acumatica’s Al
technologies will enable organizations to compete
more effectively in an increasingly complex busi-
ness landscape by streamlining manual workloads,
providing deep insights, and enabling more strate-
gic decision-making,” Boguszewski said.

Looking ahead, Boguszewski said Acumatica
is working to broaden its existing AI capabilities
further. “Our roadmap includes advanced auto-
mation for fraud detection and improved predic-
tive forecasting to anticipate inventory and cash
flow fluctuations better. We’re also enhancing our
Al-driven conversational interfaces to offer more
natural, intuitive interactions, allowing users to ac-
cess insights quickly and efficiently. In upcoming
Acumatica releases, customers can expect deeper
Al integration across all core ERP functions to
streamline decision-making and operational effi-
ciency,” he explained.

Sanders said CereTax, a next-generation sales tax
automation platform, has taken a forward-looking
approach to integrating AI-powered functionality
and remains committed to investing in more ro-
bust generative and agentic Al integration across
its ecosystem.

“Key functionalities on our roadmap include an
Al-powered dashboard that generates predictive
analytics and adaptive financial forecasts in real
time, a natural language interface for querying
complex datasets, and automated error detection
and resolution capabilities within our accounting
modules,” said Sanders. “Additionally, using AT has
allowed us to improve automation in our geospatial
workflow and deliver client-facing responses within

our application portal. These features enable our
customers tonot only utilize their data in new ways
but also to receive predictive guidance and action-
able alerts, translating into enhanced operational
agility and financial clarity.”

In terms of new capabilities on the horizon,
Sanders pointed to the importance of more robust
generative and agentic Al integration across its
ecosystem and said, “Our plans include developing
advanced conversational agents that can handle
complex queries and decision making, further
integrating AI for enhanced compliance and risk
management, and implementing machine learn-
ing models that continuously refine operational
efficiencies. Plus, we’re explor-
ing contextual AI to better un-
derstand industry-specific nu-
ances, ensuring our solutions
remain at the cutting edge of
technological innovation for
mid-market enterprises.”

Lloyd said SYSPRO is “dou-
bling down on agentic AL.” “We
see a future where ERP users
Val Steed, have digital co-pilots moni-
Zoho toring key workflows, flagging

anomalies, and nudging teams
to act. We’re working on expanding our document
automation suite beyond AP to other critical control
documents. In 2025, we will release the capability
to automatically turn customer purchase orders
into sales orders, dramatically reducing process-
ing time and errors, and are investigating AI con-
nectors from SYSPRO to other systems to enhance
D2C capabilities. We’re also exploring embedded
agents that can handle repetitive operational deci-
sions, like stock replenishment triggers or approv-
ing requisitions.”

Current Al-powered capabilities at SYSPRO
span across document services, anomaly detection,
predictions, and intelligent insights. Said Lloyd,
“Our AP Invoice Matching feature uses Cognitive
Al services to digitize and automate invoice pro-
cessing, drastically reducing manual effort. Our
probability and anomaly detection engine identi-
fies outliers in financials, sales orders, and inven-
tory patterns, helping businesses act before issues
become problems. We also support customer-built
models, enabling companies to create Al that fits
their specific processes.”

Global technology company Zoho is no stranger
to Al and haslonginvested in the technology.

“Zohohasan Al agent,and hashad that AT agent
for the past seven years called Zia. We use Zia in all
our apps, and as Al evolves and proves good use, we
add more features to Zia,” said Val Steed, Zoho’s Di-
rector Accountants.

In fact, earlier this year, Zoho announced it ex-
panded the scope of Zia with its Zia Agents, Agent
Studio, and Agent Marketplace. The vendor stated
that it has been previewing pre-built, task-specific
Zia Agents, which will deploy across Zoho’s com-
bined portfolio.

For customers, partners, and developers looking

continued on page 18
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to create their own agents, Zoho developed the Zia
Agent Studio. This allows them to build and deploy
customized agents with no-code and low-code
experiences. The agents can then be distributed
through Zoho’s Agent Marketplace.

Through the Zia Agent Studio, users can also
access preexisting Zia Skills, tools from across the
Zoho ecosystem, data from a unified data platform,
and a range of language models. These can be na-
tively cross-functional agents, like a loan approval
or RFP [request for proposal] agent, or agents with-
in afunction, like email support.

Going forward, Zia Agents will be deployable in
any third-party application, the vendor stated. Ad-
ditionally, Zia Agents with complementary skillsets
can be combined using Zia Agent Studio to create a
single agent capable of cross-functional work.

Inother developments, Zoho recently announced
the launch of the Projects Plus platform, which pro-
vides data- and intelligence-driven project manage-
ment for mid-sized and large organizations.

Projects Plus integrates with four key Zoho ap-
plications—Projects, WorkDrive, Analytics, and
Sprints—for real-time business intelligence, asyn-
chronous collaboration, seamless file management,
and Agile or Waterfall workflows.

In addition, advanced AI/machine learning
(ML) capabilities within Projects Plus, via Zia, are
designed to automate complex data analyses fur-
ther and provide predictive insight. This allows for
more accurate forecasting and planning, smarter
resource allocation, and improved efficiencies.

Stivers of Versapay said its most “well-adopted
Al functionality” is its Al/ML-powered approach
to reconciling remittance data with open invoices.
Aspartofthe cash application process, it automati-
cally matches payments from all types of payment
channels.

“We have customers that have gone from large
teams and several days of guesswork to an overnight
process that one person can guide or check in sup-
port of ensuring accurate cash flow data is consis-
tently captured across all their accounting and ERP
records,” Stivers said.

But the innovation doesn’t stop there. Stivers
said its product portfolio includes several AI-pow-
ered capabilities and features that can benefit ac-
counts receivable teams.

“We are continuously optimizing our Al/MLar-
chitecture to prepare for future insights and queries
from our users; making strides with customer co-
design programs around Al-assisted Collections
features like Payment Delinquency Prediction and
the Top Customers to Collect on; automating email
and webflow responses to support common FAQs
and requests for support from internal and external
stakeholders; and seeking opportunities to safely
and anonymously analyze merchant data tounlock
recommendations for our customers’ pricing mod-
els,” Stivers said.

At Paystand, a blockchain-enabled B2B pay-
ments platform, Almaguer said the company is “just
getting started” in its efforts to further implement
Al-powered features and functionality into its so-
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Choosing the Top 100

The ranking of the Top 100 mid-market
reselling firms is based solely on annual revenue.
When more than one company reported the
same revenue, they are listed as tied. Most
revenue figures were submitted by the companies
themselves. In cases in which resellers declined
to provide revenue, estimates were made.
Factors utilized in estimating include the number
of employees reported and the typical selling
prices of the products they carry. All companies

lutions.

Forinstance, Alis embedded across the invoice-
to-cash cycle, and Paystand’s Smart Match tool
uses historical patterns and machine learning to
match payments to invoices. This can even be ac-
complished with incomplete remittance data, said
Almaguer. AI and optical character recognition
(OCR) technology digitize paper checks, while its
Smart Check solution processes them like digital
payments. Paystand also offers customers intelli-
gent checkout experiences, enabling flexible pay-
ments and real-time incentives. Such features weed
out manual work and lead to accelerated collections,
and greater confidence in receivables.

The company is now shifting into higher gear to
further harness the power of AL

“We’re just getting started. With access to deep
cash flow data, we’re developing AT that doesn’t just
automate—it optimizes. From AR to AP, our vision
is a fully autonomous cash cycle: AI that reduces
DSO [days sales outstanding], surfaces dynamic
discounting, and even generates yield on idle cash.
We’re also building tools that continuously learn
from transactions and behavior to get better over
time,” said Almaguer. “The future is proactive fi-
nance operations powered by AI—and VARs will
be essential in making that vision a reality for cus-
tomers.”

Meanwhile, Willis said Quadient isleveraging Al
technologyin its accounts payable and accounts re-
ceivable solutions to help companies improve their
business processes and reduce costs.

“For example, Quadient AP auto-capture and
smart coding utilizes AI to increase the success

considered carry products other than financial
software, and revenue from those products is
included the totals reported here. Candidates
were considered if they were in business on Dec.
31, 2024. Revenues reported are primarily gross
revenue. However, some resellers have pointed out
that ERP vendors have moved to billing customers
and sending the resellers their share, minus cost
of goods sold, net revenue. That method, these
VARSs say, is the proper accounting treatment.

rate of invoice capture and helps reduce manual
data entry. Quadient AR uses AT to forecast cash
flow with up to 94% accuracy, allowing companies
to predict payer behavior and prioritize collection
activity,” Willis said.

Transforming the role of VARs

As the evolution and adoption of AI continues to
gainspeed, itisaiding the end users and also reshap-
ing the role of VARs. Many industry sources agree
that VARs will increasingly serve as more strategic
advisors to help companies navigate the complexi-
ties and benefits of AL

“VARs are increasingly stepping in as transfor-
mation partners. They help customers understand
what Al can enable, and how to use it to drive both
efficiency and effectiveness. As Al capabilities
become more modular and composable, VARs
are guiding customers through the architectural
choices involved, shaping the right mix of services
and solutions for their needs. At the same time, they
continue to playavital role in implementation, con-
figuration, and migration, ensuring Al is adoptedin
ways that fit the business,” said Juha Harkonen, VP
of Partners and Operations at Sage.

Continued Harkonen, “Crucially, partners are
alsoleading the enablement journey, training users
and supporting adoption. And as Al surfacesricher,
more dynamicinsights, VARs are well-positioned to
offer the advisory layer that helps customers trans-
late those insights into meaningful action. We’re
also seeing partners innovate further by building

continued on page 19
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ontop of agentic APIs, extending value into specific
industries, micro-verticals, or custom scenarios.
Thiskind of tailored innovation is where VARs can
truly differentiate and lead in an AI-driven ERP
landscape.”

Almaguer said client expectations are extend-
ing beyond the setup of their ERP system. Today’s
clients want and expect more.

“Clients now expect help not just setting up their
ERP, but using it to automate, optimize, and scale.
VARs are guiding automation strategies, configur-
ing intelligent workflows, and supporting ongoing
performance. It’s a huge opportunity to add value
well beyond the initial deployment,” Almaguer said.

Sanders of CereTax agreed and said, “The rise of
Alin ERPsystemshastransformed therole of VARs
from technology vendors to vital strategic partners.
Today, VARs need a thorough grasp of AI capabili-
ties to guide clients in shifting from conventional
ERP setups to smarter, automated systems. They
play a key role in tailoring AI-driven modules, en-
suring smooth integration, and offering continuous
support and expertise to unlock the full power of
these game-changing technologies. In short, VARs
are now essential advisorsin afast-changing digital
landscape.”

Added Sanders, “Al-powered features create
numerous possibilities for VARs. They can provide
customized analytics and predictive insights as a
service, offer consulting on process automation,

and assist clients in using AI to boost operational
efficiency. Additionally, there’s strong potential in
delivering specialized integration services that con-
nectlegacy systems with cutting-edge Al tools. This
opens up new revenue opportunities for VARs by
enabling organizations to gain greater value from
their ERP investments.”

Echoing the sentiment, Lloyd at SYSPRO de-
scribed VARs as “Al enablers.”
He said he sees growth oppor-
tunities in areas such as Al
advisory services, ongoing AI
model tuning, and workflow
automation.

“It’s elevated their role.
VARsare nolonger justimple-
menters; they’re becoming AT
enablers. Their ability to un-
derstand business processes
puts them in a prime position
tohelp customers tailor Al so-
lutions, whether that’s configuring document ser-
vices, refining anomaly models, or integrating AT
into workflows. We’re seeing VARs becoming more
consultative, helping customers harness these tools
for competitive advantage,” Lloyd said.

Boguszewski of Acumatica said Al enables VARs
to further differentiate themselves and strengthen
clientrelationships.

“VARs can differentiate themselves by develop-
ing industry-specific solutions and best practices
forleveraging Al to address unique business needs.

Chris lloyd,
SYSPRO

ERP Global Insight’s

This shift from transactional implementation to-
ward deeper advisory roles can create stronger, re-
curring revenue streams and foster positive, long-
term customer relationships,” Boguszewski said.

Looking ahead

Navigating change management and the ever-
evolving technological landscape can be challeng-
ing for VARs and the businesses they serve. What’s
keyisremaining open-minded and informed of the
emerging Al trends, as businesses will increasingly
turn to trusted partners for guidance.

“What seems like new advancements are reach-
ing ‘out of style’ status faster and faster. What
worked yesterday might not work tomorrow, and we
all need to support each other in trying new things
with greater velocity because there’s a recognition
that transformation, while uncomfortable, creates
significant opportunities,” advised Stivers at Ver-
sapay.

Almaguer agreed and said that VARs are ideally
poised to help lead the change as AI broadens the
role of VARs “from implementers to strategic advi-
sors.”

“The biggest opportunity is becoming your
customer’s go-to Al advisor. VARs can lead AI-
readiness assessments, design automated finance
workflows, and provide continuous optimization,”
said Almaguer. “Whether it’s configuring AP au-
tomation, improving collections, or fine-tuning
Al behavior, VARs are in a prime position to drive
transformation.”

Summary of ERP Global Insight’s “Top 100 VARs 2025”

The 2025 edition of ERP Global
Insight’s “Top 100 VARs” show-
cases the transformative impact
of artificial intelligence (AI) on the
mid-market enterprise resource
planning (ERP) ecosystem and the
evolving role of value-added resell-
ers (VARs). With the ERP market
projected to grow from $71.62 bil-
lion in 2025 to $114.09 billion by
2030, companies are increasingly
leveraging AI—especially genera-
tive and agentic forms—to auto-
mate workflows, enhance decision-
making, and maintain acompetitive

streams in AI advisory, workflow
automation, and ongoing model
tuning. VARs are expected to lead
Al-readiness assessments, design
intelligent financial workflows, and
bridge legacy systems with next-gen
Al capabilities.

Theranking of the top 100 VARs,
led by RSM US ($730.8M revenue),
Cherry Bekaert, and HSO, reflects
both financial performance and
software expertise. These firms
are instrumental in bringing ad-
vanced ERP solutions to market,
often specializing in platforms like

edge.

Generative AI, which creates
content such as reports and sum-
maries, is distinguished from agen-
tic AL, which acts autonomously,
making real-time decisions and
executing tasks. Together, these
technologies enable ERP systems
to move beyond record-keeping
into dynamic, intelligent business
platforms. This AI integration is
particularly advantageous for mid-
market companies, helping them

overcome resource limitations and
streamline operations.

Industry leaders, such as Sage,
Acumatica, SYSPRO, and Cere-
Tax, are embedding AI deeper into
their products. Sage’s Al assistant,
Sage Copilot, already supports over
40,000 users with functions like
journal corrections and financial
summaries, with more complex
agentic features on the horizon.
Acumatica’s AT Studio enables cus-
tomized AI workflows, empower-

ing its 300+ VARs to offer tailored
solutions. SYSPRO and CereTax are
alsoinvestinginreal-time anomaly
detection, predictive analytics, and
document automation to reduce
manual workloads and errors.

The report emphasizes that Al is
not just transforming systems—it
is reshaping the role of VARs. Once
implementers, VARs are now stra-
tegic advisors who help clients har-
ness Al for efficiency and growth.
This shift opens new revenue

Microsoft Dynamics 365, NetSuite,
Sage Intacct, and Acumatica.

Ultimately, the report portrays
an ERP landscape rapidly evolv-
ing under the influence of AI Busi-
nesses are urged to embrace these
changes or risk falling behind.
VARs, equipped with domain ex-
pertise and growing Al fluency, are
poised to play a central role in guid-
ing companies through this new
era of intelligent, agile enterprise
solutions.



